
GLO 2018
Global Sisters GLO Youth Challenge is a two-day workshop designed to empower 

young women from disadvantaged backgrounds with the enterprising skills and 

confidence to create their own employment, to become entrepreneurs or intrapreneurs. 

From January - June, 7 GLO workshops were run across Brisbane, Melbourne and 

Sydney, empowering 190 young women with the enterprising skills of design thinking, 

brand and logo design, digital literacy, financial literacy and pitching. Resulting in a 

total of 33 new business ideas being created to solve a real problem in these young 

women's communities. A total of 258 young women were empowered by Global 

Sisters GLO Youth Challenge for FY17-18. 

This report highlights the experiences, enterprising skills learned and business ideas 

formed across all 7 GLO Workshops for this year. In summary, the funding provided 

by the Citi Foundation has enabled Global Sisters through the GLO Youth Challenge to 

plant the seed of entrepreneurship in 258 young women across the East Coast of 

Australia and provide them with a possible career path of autonomy and 

independence, in essence, empowerment.

"I LEARNT THAT I COULD BE ANY AGE TO START A BUSINESS, I JUST NEED TO BE CONFIDENT 

IN MYSELF AND BELIEVE IN MYSELF. I DON'T HAVE TO DO IT ALONE"
-GLO Participant, QLD 2018



ENTERPRISING SKILLS EXPERIENCE: BEFORE & AFTER GLO

Of the 190 young women to go through GLO this year, 152 were able to complete 

our pre and post survey regarding the GLO workshop. The surveys were done 

anonymously and adequate time was provided for their completion. The results are 

presented below. In summary, enterprising skills across the GLO cohort and knowledge

of entrepreneurship/intrapreneurship increased after young women attended GLO.



ENTERPRISING SKILLS EXPERIENCE: BEFORE & AFTER GLO



The GLO WORKSHOP EXPERIENCE

The success of GLO is really highlighted below: prior to GLO, 45% of young women 

participants did not feel confident to start their own business whereas, post GLO, 

88% of young women felt at least 'confident' to start their own business, with 30% 

feeling 'very confident'.

Overall, participants found the GLO workshop a useful and enriching experience.



RANDOMLY SELECTED EXAMPLES OF THE BUSINESS IDEAS TO COME OUT OF GLO

ME'N'U is an online mentoring service started in Sydney that 

supports young people experiencing drug and alcohol 

abuse. It is based on the values of empower, connect and 

engage and was developed by a group of 16 year old old 

who have began trialing the service in their local school 

community.

ENLIGHTEN ME empowers young people to tackle bullying 

through humour and to enlighten them about the causes of 

why people bully. Intended to be delivered as a series of 

sketches written by young people and in collaboration with 

well known comedians like Ahn Do, this workshop will be 

sold to schools, with a percentage of the profits supporting 

youth mental health organisations. 

VIRTUAL FIT is an online dressing room that allows you to 

virtually try on clothes to see how they will look on you 

before purchasing. Using the technology used by Snapchat's 

facial mapping, Virtual Fit will map clothes onto your body 

so you can know exactly what you're getting before you 

buy. 50% of their profits will go towards creating positive 

body images for young girls.

PASSION IMPACT promotes positive action in 

Western Sydney communities by celebrating and voicing the 

positive impact members of the community make every day 

via the Passion Impact app. These actions can be liked and 

shared on other social media platforms to create a culture of 

positivity in the community.

AFLOAT is a one stop shop for young people 

suffering from lack of motivation or depressive 

feelings. Created across all platforms- a 

website, app and social media - Afloat sells 

merchandise with positive sayings to fund free 

career coaching and positive thinking 

workshops for young people.



RANDOMLY SELECTED EXAMPLES OF THE BUSINESS IDEAS TO COME OUT OF GLO

RAJO DREAMS is a Melbourne based social enterprise that 

connects teachers to understand more about their student's 

dreams. Students can access a free website to blog about 

their dreams and what they want to share anonymously with 

their teachers. Teachers will then know that in their 

classroom, there are students with these dreams. This was to 

created to dispel unfair stereotypes of students. Teachers can 

pay a monthly fee to access this data.

HAPPY PLANET is a Brisbane based company that creates 

online webinars to document experiences of bullying and 

how to overcome them. It uses the bystander model to 

educate everyone on anti-bullying tactics. The webinars are 

free to watch by anyone. Schools can pay for an anti- 

bullying handbook as written by students from around the 

world.

INNER EXPRESS is a workshop run by high school students 

for high school students on creative ways to express their 

inner thoughts such as spoken word poetry to stand up 

comedy. Guest and celebrity poets and comedians will be 

brought in and students or the school pay a fee to attend.

HELPING HOMELESS is a Brisbane based social enterprise 

that challenges schools during March every year to see who 

can raise the most resources needed for Brisbane's 

homeless. Items to be collected include sanitary products for 

women, canned food, rain jackets and blankets. Helping 

Homeless will story these items and distribute to established 

service providers.

ENGLISH FUTURE is a Melbourne based company that runs 

online courses for non-native English speakers to learn 

English specific to an industry they are wanting to enter. For 

example, learning the language specific to working in a 

cafe or a bakery. The first two weeks are free and then 

people have to sign up for a monthly membership. It will use 

game based learning to make learning fun and addictive.



The GLO program was made possible thanks to the generous support of the Citi 

Foundation who enabled the event to be provided free of charge to the young 

women in attendance. Appreciation is also extended to all the volunteer coaches, 

judges and keynote speakers who ensured the success of GLO.

RANDOMLY SELECTED EXAMPLES OF THE BUSINESS IDEAS TO COME OUT OF GLO

BUSINESS IDEA #3 

-Love Yourself- 

A business that makes clothing and make-up 

for the various body sizes and skin colours 

that are reflective of the community the girls 

live in. Their mission is to make young women 

feel beautiful and confident in clothes and 

make-up that is made for them. All products 

can be purchased from their at home store.

BUSINESS IDEA #2 

-Express Yourself- 

A Youtube Channel highlighting videos of 

young people in the community learning new 

skills like how to sew, how to cook, how to 

make your own skateboard with funding 

sourced to provide a space for these young 

people to then run these workshops in person 

and have a dedicated skill swap place.

XOXO was designed by a group of 14 year olds to 

educate high school students about sexism, gender 

stereotypes and unequal pay through a series of online 

training modules that are sold to schools. The online 

modules use game centered design to engage and educate 

students.

THE GG were a group of young women who were tired of 

the unhealthy options and long lines to access food at their 

school tuckshop so they designed an app allowing students 

and school canteens to access healthy affordable food, an 

UberEat for the school community, with the proceeds being 

used to build a green house on school property to grow 

their own produce. The app tracks the nutritional value and 

daily recommendations of a student's diet to help them make 

more informed eating decisions.

KIDZCULTURZING is a company that organises events 

during the school holidays to promote cultural education, 

understanding and harmony amongst the various cultures 

that make up a community. It is a market day event with 

food stalls and entertainment and discussions. In time, it will 

grow into a TV segment to educate more people about 

cultural harmony.

ARYSE usines the arts and creative mediums to work with 

young people creating change in their community and 

empower them with the creative tools to take their impact 

further. Starting as a social media consulting company, 

Aryse intends to grow to in-person workshops centered on 

positive design thinking principles.

 The young women designed and created these logos within 1 hour using the digital literacy skills they were taught 

during the GLO Workshop.


